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Michigan’s tavorite local Web site Michigan’s Most Popular News and Information Web Sites

Online we're MLive.com, Michigan’s leading statewide news and information site.

MLive.com’s tremendous growth has made it one of the largest newspaper Web sites

in the U.S. Every month, 1,728,000 unique users visit MLive.com for an online audience Mtive.com
that’s larger than Freep.com and Detnews.com combined. freep.com

detnews.com

December 2009 Total Unique Visitors (000)

clickondetroit.com
A premier local audience in YOUR market B
myfoxdetroit.com
MLive.com delivers a demographically attractive local audience in every part of Michigan. wnyz.com
So wherever your specific geographic targets are, MLive.com places you in front of local wnem.com
consumers in those markets—consumers with the desire and means to buy your products lansingstatejournal.com

and services.
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MLive.com’s audience of 1,728,000 unique monthly visitors is

Gender: Income: the largest of Michigan-based news and information sites.
Male 50% $50,000+ 72%
Female 50% $75,000+ 48%
$100,000+ 24%
Age:
18-34 38% Education:
18-49 71% High school
25-54 70% graduate 17%
50+ 29% Some college 39%

College grad+ 44%

Flexible and affordable programs

We'll help you build a customized online promotional program to meet your objectives, mii
within your budget. And we’ll create your online ads free of charge. ,gg'.,?

Everything Michigan

Contact your BoothMichigan representative to plan your MLive.com advertising.

Target your message statewide or to a specific market.

MLive.com unique monthly visitors: comScore Media Metrix, September 2009
Demographics: Media Audit, April-May 2007
Unique visitors by county: Omniture, March 2009
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MLive.com

Display advertising

e Large, compelling images
* Geo-targeted by region, county or zip code
» Content-targeted to specific sections of MLive.com
* Daypart-targeted to specific times of day
* Wide variety of ad sizes
* Add animation, interactivity or video
 All ads click through to desired page on advertiser’'s Web site
e See samples of ad units at
hitp:/ /www.mlive.com/mediakit/home.ssf?adgal.himi

Geo-targeting

* Reach a specific segment of MLive.com’s audience
based on geographic location
* Target only the customers that make sense for you

Audience targeting

More options to increase the reach, frequency and targeting
of your advertising via Microsoft Media Network:
* Expanded geo-targeting to include customers who visit sites
across the network
* Behavioral-targeting based on behaviors exhibited while online
(e.g.. types of sites recently and frequently visited)
* Re-messaging—repeat your message and reconnect with customers
who have visited MLive.com while using other sites on the network

Mobile advertising
e Reach potential customers anywhere, anytime

* Add your Mobile Vanity Code (MVC) to your advertising campaigns
* Potential customers see your ads and text your MVC to 53555

* Potential customers receive a text back with a link to your information

and call or e-mail you to find out more
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“Business Finder”

* Significantly improves your business’ natural search optimization

* Your listing on Michigan’s leading local news and information Web site
results in enhanced search optimization for your business

¢ Increases your visibility online

Search solutions

* Maximize the reach and efficiency of the Internet to drive traffic
to your Web site

* MLive.com handles your search engine marketing effectively
and affordably

e Can also include contests, surveys, e-mail marketing and more

Section and site sponsorships

* Occupy the premier position in a section or even the entire Web site
* Includes a package of interactive ad units

Contests

¢ Increase awareness of your company and products

* You supply the contest prize; MLive.com designs,
administers and fulfills the contest

* You receive a valuable database of contest entrants
who have not opted out from receiving further information

boothmichigan



http://www.mlive.com/mediakit/home.ssf?adgal.html 

MLive.com 616.222.5825

Travel E-Deals newsletter

Our Travel E-Deals newsletter is e-mailed to 20,000 double opt-in subscribers every month.,
Space is limited to give maximum attention to E-Deals advertisers.

Travel E-Deals is also promoted on MLive.com, where 1,728,000 unique monthly

visitors can click to your information.

Your Travel E-Deals newsletter ad includes:
* Photo or graphic of your choice
¢ 50-word description of your destination and deal
e Link to your Web site

Distribution dates:

* Jan 10 * Feb 14
* Mar 14 e Apr 11

s May 9 ° Jun 13
e Jul' 11 * Aug 15
* Sep 12 e Oct 10
* Nov 14 * Dec 12

Rates: SAVE! Your Travel E-Deals advertising is discounted
when you buy more than three insertions:

1-3 insertions:  $650 each ad
4-8 insertions:  $550 each ad
9-12 insertions: $450 each ad

c) Travel E-Deals are sent to 20,000
double opt-in subscribers every month.

MLive.com unique monthly visitors: comScore Media Metrix, September 2009
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digital marketing

E-news gives you valuable opt-in consumers

BoothMichigan and MLive.com reach a total of 28,000 opt-in subscribers every day with
e-newsletters from the Bay City Times, Flint Journal and Saginaw News. In addition, daily and
weekly AnnArbor.com e-newsletters are delivered directly to 22,000 opt-in subscribers.

Opt-in subscribers are exceptionally valuable for your digital marketing campaigns.

Subscribers who click on your banner ad, paid keyword or call-to-action link can be
directed to custom landing pages or micro sites for highly effective post-click marketing.

Increase your conversion rates by combining our digital marketing with our
database marketing

Our database marketing experts can help you maximize your post-click marketing.
They’ll work with you to develop the best landing experience for potential customers,
increasing the conversion rates of respondents for becoming qualified leads or making

purchases.

For complete information, contact your BoothMichigan representative.

AnnArbor.com’s online edition
delivers 180,000 unique visitors
every week—another opportunity
for your digital marketing
campaigns.
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